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Growing, Together
$511 BILLION… 
That’s the most recent prediction 
for the U.S. corporate event market 
to reach by 2030. It represents an 
incredible six-fold increase from  
$95.3 billion in 2020. Naturally with 
this level of anticipated growth, 
convention and visitors bureaus as 
well as the destination marketing 
organizations within their regions are 
engaging in an all-out battle to attract 
and subsequently earn as many of 
these dollars as possible. 

That’s where our Meetings + Events 
arsenal of print and digital products comes in. There is 
simply no greater way to reach the professionals making 
the decisions fueling these numbers—the meeting and event 
planners who decide where to host their next event.

With six state-specific publications and four regional 
publications, our Meetings + Events Group offers the single 
best omnichannel delivery—both depth in market and 
breadth across the country—of your marketing message. 

We invest heavily in the ongoing development of our 
132,000 print subscribers and 32,100+ enewsletter 
recipients to ensure that your marketing messages 
reach not only the industry’s top certified professionals, 
but also what we call the “hidden” meeting and event 

planners—those professionals across social, military, 
educational, religious, and fraternal groups who 
develop, plan, and execute countless events annually, 
but frequently carry very different titles and job 
functions within their organizations. 

Our award-winning print and online editorial content is 
aimed at real-world best practice sharing from the best 
in the business. Placing your marketing messages in 
the midst of the most authoritative, must-read content 
ensures your ads are not only seen, but also acted upon.

After perusing our 2024 Media Kit and the special 
packages specifically aimed at giving you the best of 
both worlds—hyper-geotargeted and national exposure—
we sincerely hope that you will let us put our efforts to 
work for you. Partnering with us is the single best way to 
capture your share of this rapidly expanding industry. 

We look forward to growing, together. 

Tammy Galvin
Publisher
612-371-5869 
tgalvin@greenspring.com
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10,000 print circulation
5,500+ enewsletter

10,000 print circulation
3,500+ enewsletter

18,000 print circulation
2,500+ enewsletter
Alaska, British Columbia, Idaho,  
Montana, Oregon, Washington, Wyoming

10,000 print circulation
4,500+ enewsletter

10,000 print circulation
2,800+ enewsletter

10,000 print circulation
3,000+ enewsletter

10,000 print circulation
5,300+ enewsletter

18,000 print circulation
6,100+ enewsletter
Connecticut, Maryland, 
Massachusetts, New 
Jersey, New York, 
Pennsylvania, Rhode 
Island, Vermont

18,000 print circulation
14,200+ enewsletter
Alabama, Florida, Georgia, Kentuckuy, 
Louisiana, Mississippi, North Carolina, South 
Carolina, Tennessee

18,000 print circulation
5,600+ enewsletter
Arizona, Nevada, New Mexico, Utah

Our Reach: Depth + Breadth

PRINT  
(NATIONWIDE)

132,000+
Total Circulation

ENEWSLETTERS  
(NATIONWIDE)

32,100+
Total Distribution

WEBSITE  
(NATIONWIDE)

6,900+
Total Average  
Monthly Users

18,000+
Total Average  

Monthly Pageviews

80% 
Of our audience 

determines where 
in-state meetings  

are held
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Our Audiences, Your Choice
When you advertise with our Meeting + Events Group, you are in the unique position to 
determine the exact reach you wish to have with your marketing dollars. Unlike most industry 
publications that have a one-size-fits-all distribution model, we offer you the ability to reach 
132,000 subscribers (more than double that of other “national” publications) or hand-select 
from our state-specific or regional publications for a more hyper-geotargeted approach. 

BIANNUAL STATE + REGIONAL PUBLICATIONSQUARTERLY STATE PUBLICATIONS 

MOUNTAINSIDE 
MEETINGS
Boulder thrives 
with outdoor fun 
in the Flatirons 
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+
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at spa resorts
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THE NORTHERN CITY THRIVES ON RELAXED SIMPLICITY

BREWS ACROSS THE MITTEN
CRACK OPEN A COLD ONE AT MICHIGAN’S BREWERIES
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TRENDY TABLES
PLACE SETTING DECÓR  

SURE TO INSPIRE

SOCIAL MEDIA TIPS
BUILDING BRAND  

PRESENCE PAYS OFF

GET TO KNOW SANTA FE
RICH CULTURE MEETS 
ENDLESS AMENITIES

Viva

FROM THE GRAND TO THE NICHE, SIN CITY’S  
EVENT VENUES HAVE YOU COVERED

LAS VEGAS

BREATHTAKING BEAUTY
CREATIVITY & WONDER BLOOM AT NATIONAL PARKS

HIGH-TECH BOOST
TECH TIPS FROM THE REGION’S BIG SHOTS

 NEW  
WEST

THE DYNAMIC DRAW OF GREEN, 
PROGRESSIVE VANCOUVER

THE
plus!

GOLF GUIDE
WORLD-CLASS GOLF 

RESORTS AT YOUR 
FINGERTIPS

KEY  
STATS +  

INFO

Printed 4x 
annually

Has 10,000 
subscribers 

Produces a 

MONTHLY 
enewsletter

State-Specific 

Website

KEY  
STATS +  

INFO

Printed 2x 
annually

Regional 
publications 

have 18,000 
subscribers 

California and 
Illinois have 

10,000 
subscribers each

Produces a 

MONTHLY 
enewsletter

State- and 
region-specific 

Website

EDITORIAL EXPERTISE
Our award-winning print and online 

editorial content is aimed at real-world 
best practice sharing from the best in 
the business. We curate authoritative 

editorial packages unique to each 
market ensuring your ads are not  
only seen, but also acted upon.
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Quarterly Publication Advertising Packages

DETAILED 
INFORMATION
PRINT & DIGITAL MAGAZINE ADS: 
One ad in each issue of your regional 
Meetings + Events magazine

ENEWSLETTER ADS: 
Leaderboard, display ad, or featured 
vendor ad (based on availability) in your 
regional Meetings + Events enewsletter

WEB ADS ON MEETINGSMAGS.COM: 
Ad rotation ROS on your regional 
Meetings + Events website

TARGETED EMAIL MARKETING: 
Custom email setup and delivery 
to your regional Meetings + Events 
subscriber database

PRINT & DIGITAL 
MAGAZINES ENEWSLETTER WEB ADS TARGETED EMAIL

PLATINUM           
$23,795           
Value: $55,430

4x Full Page  
with 1 Page sponsored  

content (print)
12x 12 Months 2x

GOLD             
$19,500            
Value: $31,430

4x Full Page  12x 12 Months 2x

SILVER           
$15,675           
Value: $19,895

4x 1/2 Page 12x 6 Months 1x

BRONZE           
$11,500           
Value: $13,050

4x 1/2 Page 3x 3 Months

STARTER           
$8,500           
Value: $9,220

4x 1/3 Page 2x 3 Months

MOUNTAINSIDE 
MEETINGS
Boulder thrives 
with outdoor fun 
in the Flatirons 

FROLIC IN FOUR SEASONS GATHER YEAR-ROUND IN THE CENTENNIAL STATE

+
M E E T I N G S M A G S . C O M  //  S U M M E R  2 0 2 3

Slow down and make meaningful 

YOUR HorsesHold 
connections at these Colorado ranches 
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WIND BACK THE CLOCK along the STORIED STREETS of

Reunite  
& Rejuvenate
Energize attendees & 
boost engagement  
at spa resorts

EASY-BREEZY TRAVERSE CITY
THE NORTHERN CITY THRIVES ON RELAXED SIMPLICITY

BREWS ACROSS THE MITTEN
CRACK OPEN A COLD ONE AT MICHIGAN’S BREWERIES
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UNWIND AT BREWERY HANGOUTS
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DifferentlyT H I N K 

Special 
Section
CASINOS & 
GAMING
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GATHERING SPOTS

BREAK THE RULES
THINK DIFFERENTLY ABOUT  

WHAT YOUR MEETINGS CAN BE

BREAK THE RULES
THINK DIFFERENTLY ABOUT YOUR MEETINGS

M E E T I N G S M A G S . C O M  // W I N T E R  2 0 2 3

SPECIAL 
SECTIONS
MOUNTAIN  
MEETINGS

CASINOS  
& GAMING

AMAZING  
ARENAS
STANDOUT  
STADIUMS  

WITH ROOM TO  
SPREAD OUT

plus!

REFRESH
STATEWIDE

CO R RA L  YO U R  C R OW D  AT  T H E  H OT T E ST  S P OTS  I N  T E XA S

NATIONAL 
INCENTIVE 

Book a 4x advertising  
contract in any Meetings +  

Events publication(s) and receive  
60% off the 4x rate on all  

additional insertions across  
all publications.
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REVITALIZING RESORTS
Luxurious getaways that inspire connections

Special 
Section

CASINOS & 
GAMING

WATERSIDE ADVENTURES 
The vibrant riverfront escape of National Harbor

METROPOLITAN CHARM
New York City is a unique urban destination 
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SERVICESECRET 
SPEAKEASY VENUES OFFER OFFBEAT 
RETREATS AND STRONG SPIRITS {18}

B E T T E R  S A F E 
Experts talk tips and tools in planning for the worst

C U T T I N G  E D G E
The pros dish on the latest trends in up-and-coming event tech
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GOLF GUIDE
World-class golf 
resorts at your 
fingertips

inside!

Take the 
HHIIGGHH  GGRROOUUNNDD

Host your get-together under the sky 

MEALS ON WHEELS
Sweet and savory catering comes to you

THAT GOLDEN THING
We unveil the hottest venues statewide

Biannual Publication Advertising Packages

DETAILED INFORMATION
PRINT & DIGITAL MAGAZINE  
ADS: One ad in each issue of  
your regional Meetings + 
Events magazine

ENEWSLETTER ADS: Leaderboard, 
display ad, or featured vendor ad 
(based on availability) in your regional 
Meetings + Events enewsletter

WEB ADS ON MEETINGSMAGS.COM: 
Ad rotation ROS on your regional 
Meetings + Events website

TARGETED EMAIL MARKETING: 
Custom email setup and delivery 
to your regional Meetings + Events 
subscriber database

PRINT & DIGITAL 
MAGAZINES ENEWSLETTER WEB ADS TARGETED EMAIL

PLATINUM           
$18,000           
Value: $36,440

2x Full Page 
with 1 Page sponsored 

content (print)
12x 12 Months 2x

GOLD             
$14,200           
Value: $22,245

2x Full Page 12x 12 Months 1x

SILVER           
$10,200           
Value: $13,425

2x 1/2 Page 6x 6 Months 1x

BRONZE           
$7,900             
Value: $9,200

2x 1/3 Page 6x 6 Months  

SOAK                  SUN

M E E T I N G S M A G S . C O M  //  S P R I N G  S U M M E R  2 0 2 3

HEY 
BATTER 
BATTER

Take a swing 
at sporty 
facilities

O U R  I N A U G U R A L  I S S U E !

ORLANDO ABOUNDS WITH DISNEY MAGIC 
AND MEMORABLE MEETING SPOTS

up the

M E E T I N G S M A G S . C O M  //  S P R I N G  S U M M E R  2 0 2 3

TRENDY TABLES
PLACE SETTING DECÓR  

SURE TO INSPIRE

SOCIAL MEDIA TIPS
BUILDING BRAND  

PRESENCE PAYS OFF

GET TO KNOW SANTA FE
RICH CULTURE MEETS 
ENDLESS AMENITIES

Viva

FROM THE GRAND TO THE NICHE, SIN CITY’S  
EVENT VENUES HAVE YOU COVERED

LAS VEGAS

BREATHTAKING BEAUTY
CREATIVITY & WONDER BLOOM AT NATIONAL PARKS

HIGH-TECH BOOST
TECH TIPS FROM THE REGION’S BIG SHOTS

 NEW  
WEST

THE DYNAMIC DRAW OF GREEN, 
PROGRESSIVE VANCOUVER

THE
plus!

GOLF GUIDE
WORLD-CLASS GOLF 

RESORTS AT YOUR 
FINGERTIPS

NATIONAL 
INCENTIVE 

Book a 4x advertising  
contract in any Meetings +  

Events publication(s) and receive  
60% off the 4x rate on all  

additional insertions across  
all publications.
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Rate Cards

PUBLISHED 4X/YEAR PUBLISHED 2X/YEAR

1X 2X 3X 4X

FULL PAGE  $5,245 $4,925 $4,575 $4,210

2 ⁄ 3 PAGE  $4,350 $4,085 $3,800 $3,495

1 ⁄ 2 PAGE $3,255 $3,065 $2,845 $2,625

1 ⁄ 3 PAGE $2,185 $2,050 $1,910 $1,755

1 ⁄ 6 PAGE $1,280 $1,208 $1,125 $1,030

INSIDE FRONT $7,075 $6,000 $5,410 $4,925

OPPOSITE TOC $6,290 $5,605 $5,050 $4,340

INSIDE BACK $7,075 $6,000 $5,410 $4,925

BACK COVER $7,130 $6,070 $5,465 $4,925

PREMIUM PLACEMENT

TWO PAGES $9,180 $8,620 $8,020 $7,380

SPREADS

SPECIALTY PRODUCTS: Inserts, false covers, gatefolds, polybags, tip-ons, etc., are available at an additional cost per thousand. 
Contact your associate publisher regarding rates, specifications, availability, and shipping instructions. 

PUBLISHED 2X/YEAR

1X 2X

FULL PAGE $6,555 $6,155

2 ⁄ 3 PAGE $5,435 $5,105

1 ⁄ 2 PAGE $4,070 $3,830

1 ⁄ 3 PAGE $2,730 $2,565

1 ⁄ 6 PAGE $1,600 $1,510

INSIDE FRONT $8,845 $7,500

OPPOSITE TOC $7,865 $7,005

INSIDE BACK $8,845 $7,500

BACK COVER $8,915 $7,590

PREMIUM PLACEMENT

TWO PAGES $11,475 $10,775

SPREADS

10,000 CIRCULATION 18,000 CIRCULATION
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Print Schedules
ISSUE

ADVERTORIAL 
CLOSE

ADVERTORIAL 
DUE

AD 
CLOSE

ADS 
DUE

ISSUE 
MAILS

Spring/Summer
2024 3/14/24 3/14/24 3/21/24 3/26/24 4/16/24

Fall/Winter
2024-25 9/5/24 9/5/24 9/12/24 9/17/24 10/8/24

Spring
2024 1/10/24 1/10/24 1/17/24 1/22/24 2/12/24

Summer
2024 4/10/24 4/10/24 4/17/24 4/22/24 5/13/24

Fall
2024 7/11/24 7/11/24 7/18/24 7/23/24 8/13/24

Winter
2025 10/10/24 10/10/24 10/17/24 10/22/24 11/12/24

Spring/Summer
2024 5/14/24 5/14/24 5/21/24 5/24/24 6/17/24

Fall/Winter
2024-25 10/24/24 10/24/24 10/31/24 11/5/24 11/26/24

Spring
2024 1/24/24 1/24/24 1/31/24 2/5/24 2/26/24

Summer
2024 4/25/24 4/25/24 5/2/24 5/7/24 5/29/24

Fall
2024 7/24/24 7/24/24 7/31/24 8/5/24 8/26/24

Winter
2025 11/12/24 11/12/24 11/19/24 11/22/24 12/17/24

Spring
2024 2/29/24 2/29/24 3/7/24 3/12/24 4/2/24

Summer
2024 5/30/24 5/30/24 6/6/24 6/11/24 7/2/24

Fall
2024 8/27/24 8/27/24 9/4/24 9/9/24 9/30/24

Winter
2025 11/15/24 11/15/24 11/22/24 11/27/24 12/20/24

ISSUE
ADVERTORIAL 

CLOSE
ADVERTORIAL 

DUE
AD 

CLOSE
ADS 
DUE

ISSUE 
MAILS

Spring/Summer
2024 4/4/24 4/4/24 4/11/24 4/16/24 5/7/24

Fall/Winter
2024-25 10/2/24 10/2/24 10/9/24 10/14/24 11/4/24

Spring/Summer
2024 3/28/24 3/28/24 4/4/24 4/9/24 4/30/24

Fall/Winter
2024-25 9/26/24 9/26/24 10/3/24 10/8/24 10/29/24

Spring/Summer
2024 3/21/24 3/21/24 3/28/24 4/2/24 4/23/24

Fall/Winter
2024-25 9/19/24 9/19/24 9/26/24 10/1/24 10/22/24

Spring/Summer
2024 5/1/24 5/1/24 5/8/24 5/13/24 6/4/24

Fall/Winter
2024-25 10/30/24 10/30/24 11/6/24 11/11/24 12/4/24

Spring
2024 2/15/24 2/15/24 2/22/24 2/27/24 3/19/24

Summer
2024 5/21/24 5/21/24 5/29/24 6/3/24 6/24/24

Fall
2024 8/20/24 8/20/24 8/27/24 8/30/24 9/23/24

Winter
2025 11/19/24 11/19/24 11/26/24 12/3/24 12/26/24

SEE LAST SEVERAL PAGES OF THIS MEDIA KIT 
FOR INDIVIDUAL EDITORIAL CALENDARS!
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AD SIZES  WIDTH  HEIGHT

TRIM/BOOK SIZE 8.375” 10.875”

FULL-PAGE BLEED 8.625” 11.125”

2/3  PAGE 4.625” 10”

1/2  PAGE HORIZONTAL 7” 4.875”

1/2 PAGE VERTICAL 4.625” 7.375”

1/3 PAGE SQUARE 4.625” 4.875”

1/3 PAGE VERTICAL 2.25” 10”

1/6 PAGE VERTICAL 2.25” 4.875”

1/6 PAGE HORIZONTAL 4.625” 2.375” 

2-PAGE SPREAD 8.625” 11.125” 

(Supply as two separate full-page PDFs)

FULL PAGE

LIVE AREA
NON-BLEED ITEMS

AD WITH BLEED
8.625 x 11.125"

TRIM/BOOK SIZE
8.375 x 10.875"

2/3 V

AD CREATION
Ad design services are available and 
complimentary for 4x contract advertisers. 
Production charges are in addition to space rate 
and are nonnegotiable and noncommissionable. 
Production is billed at $75 per ad package and 
includes one round of changes, resizing, color 
adjustments, etc. These prices should be used as  
a guideline only. Additional charges may apply.

AD SUBMISSION
UPLOAD SITE: greenspring.com/uploads

Files should:

•  Be compressed/zipped

•  Not have any characters in the file name

•  Be limited in file name to advertiser, publication, 
and issue. Example: OurPlace_CAME_Spring

EMAIL:

Meetings + Events Print Ads:  
meprint@greenspring.com

Include the following with all 
compressed files sent via email:

•  Name of advertiser

•  Publication and issue in which the ad is to run

•  Contact name and phone number

•  Limit file name to advertiser, publication, and issue 
Example: OurPlace_CAME_Spring

We strive for the highest quality, as does our printer. 
However, due to variable conditions in the four-color 
printing process, perfect reproduction cannot be 
guaranteed. Color variances stay within established 
SWOP (Standard Web Offset Printing) ranges.

1/2 H

1/3 SQ 1/6 V

FILE REQUIREMENTS
PREFERRED FILE FORMAT:  PDF/X-1A 
Do  not flatten your PDF. Any web addresses  
in your ad will not link in the digital edition if 
the ad is flattened.

IMAGE RESOLUTION/COLOR
Images must have a resolution of 300 DPI 
placed at 100%. All Pantone and RGB colors 
must be converted to CMYK. Any ads with non-
compliant colors will be converted to CMYK and 
color accuracy cannot be guaranteed.

FULL-PAGE REQUIREMENTS 
LIVE AREA:  Keep nonbleed images and text 
.5” in from the trim size to guarantee those 
elements will not be trimmed off. 

BLEED: Elements intended to bleed off the page 
must extend a minimum of .125” beyond the trim. 

EXPORT SETTINGS: Do not use crop marks. If they 
are used, an offset of .25” or greater is required. 
Define document bleed settings at .125” on all edges.

Print Specifications

1/3 V

1/6 H

1/2 V

Display ad print specifications are the same across ALL Meetings + Events titles.
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MAKE A LASTING IMPRESSION  
WITH YOUR CUSTOMERS
Present your business to our readers in a feature 
format—Sponsored Content offers a unique 
opportunity to speak directly to your customers with 
a tailored story written in the way you want to be 
featured. With your words, your photography, and 
our design, we can highlight you and your business 
through this special advertising opportunity.

RATES & REQUIREMENTS 
HALF PAGE*

$3,500
200-225 words
Minimum of 2 high- 
resolution photos†

SINGLE PAGE

$6,000
400-450 words
Minimum of three high-
resolution photos†

2-PAGE SPREAD

$12,000
900 words 

(copy on both pages)

800 words 
(all copy on one page)

Minimum of five high-

resolution photos†

»  The goal of such sponsored thought leadership pieces is to 
establish your authority and credibility in your field and to 
provide information and advice that’s so valuable readers 
won’t know that it’s sponsored.

C  -  12   CASINOS & GAMING » WINTER 2023

W ith more than 50 first-class properties spread 
throughout 20 destinations and 120 sales executives 
across the country, Caesars Entertainment’s vast 

empire promises not only a wealth of convenient options, but 
a commitment to provide unparalleled family-style services. 
From ideating an event to packing up on the last day, Caesars 
Entertainment ensures an easy, streamlined level of service to top 
off its continuously evolving collection of cutting-edge meeting 
spaces, unforgettable resorts, decadent restaurants, and more. 
Over the past year, Caesars Entertainment has shown concrete 
proof of its dedication to providing the best of the best, with 
massive new additions to its Las Vegas properties and beyond.

Part of the company’s latest evolution, CAESARS FORUM 
utilized its 550,000 square feet of conference space to host the 
2022 NFL Draft, welcoming thousands of ecstatic sports fans.  
For the high-profile event, the FORUM created an enormous 
stage and stretched its outdoor space to include the nearby LINQ 
Promenade parking lot, helping to accommodate the massive 
audience. Located centrally amid 8,500 hotel rooms at Harrah’s 
Las Vegas, The LINQ, and Flamingo, CAESARS FORUM provides 
the two largest pillar-less ballrooms in the world, featuring 
modern design and flexibility. 

The mecca of celebrity chef dining, Paris Las Vegas, welcomed a 
veritable constellation of star-studded restaurants this year. Sushi 

Caesars Entertainment
855-633-8238 | caesars.com

S P E C I A L  A D V E R T I S I N G  S E C T I O NS P E C I A L  A D V E R T I S I N G  S E C T I O N

P
H

O
T

O
S

: 
C

A
E

S
A

R
S

 E
N

T
E

R
T

A
IN

M
E

N
T

ME_2022_SS_Casinos TRB.indd   12ME_2022_SS_Casinos TRB.indd   12 5/8/23   12:37 PM5/8/23   12:37 PM

Sponsored Content (Print)
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T Ventura County Coast is a region that encompasses four unique destinations with 
surf-town vibes and small-town charm: Camarillo, Oxnard, Port Hueneme, and 
Ventura. Located right off U.S. Route 101 between Los Angeles and Santa Barbara, 

it is a gateway to California’s Central Coast. Natural beauty reigns supreme in the area, 
with miles of beautiful beaches and endless panoramic mountain views—it’s an outdoor-
lover’s paradise. Easy accessibility also means it’s the ultimate destination for road trips 
and the perfect place to pay homage to the long-celebrated California road trip.

The Ventura region has two harbors, Channel Islands Harbor in Oxnard and Ventura 
Harbor in Ventura. Perfect year-round weather provides the ideal environment for outdoor 
group activities of all varieties including surf lessons, hiking, kayaking, sailing, whale 
watching, and more. Dubbed one of the best surfing towns in America, Ventura is the 
perfect place for beginners and pros alike to hang loose. No matter your skills or interests, 
endless options for outdoor adventures await, including Channel Islands National Park. 

Ventura County Coast
800-648-2124 | VenturaCountyCoast.com/groups

After a full morning of meetings, attend-
ees will appreciate all there is to do and see 
around the area. From luxury brands to 
quirky boutique shops and vintage stores, 
Ventura County Coast hosts countless 
shopping options for any taste. Camarillo 
Premium Outlets features over 160 retail-
ers, including Nike, Michael Kors, Adidas, 
Lululemon, Armani, and more. In Oxnard, 
The Collection at RiverPark, a premier 
entertainment and shopping center, fea-
tures a rare blend of retail stores, restau-
rants, and outdoor spaces. Ventura is home 
to a mix of locally owned shops, including 
clothing boutiques, art galleries, one-of-
a-kind jewelry, swimwear, thrift stores, 
and home decor. In addition, the region 
hosts a myriad of restaurants and bars 
with private-dining options, numerous 
breweries, and over 450 restaurants to 
satisfy any palate and group size.

With a bustling entertainment calendar, 
Ventura County Coast is no stranger to 
hosting events. There are a variety of hotel 
options in the area—including new venue 
developments and renovations—each con-
veying the quintessential “California State 
of Mind.” Collectively, the coast offers 
200,000 square feet of conference space, 
enough to accommodate groups of 10 to 
1,000. Choose from beachfront venues, 
historic buildings, or one of many full-
service hotel conference centers.  

S P O N S O R E D  C O N T E N T

Channel Islands National Park

Ventura County Coast meeting space
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legend Nobu Matsuhisa opened a second Las Vegas location of 
his eponymous Nobu restaurant at the resort. Next door, Bobby 
Flay debuted his fast-casual concept, Bobby’s Burgers, bringing 
a decadent take on burgers, milkshakes, and fries for guests on 
the go. Vanderpump à Paris—part of reality television icon Lisa 
Vanderpump’s portfolio—brought with it visions of an old Parisian 
courtyard. At the tail end of the summer, Martha Stewart’s first-ever 
dining concept, The Bedford, opened its doors.

In addition to huge new meeting spaces and decadent 
eateries, Caesars Entertainment has not forgotten to update 
the backbone of any stay: the accommodations. Harrah’s 
Las Vegas’ rooms and casino floor have undergone extensive 
renovations. Meanwhile, Bally’s Las Vegas is undergoing a 
complete transformation, from its exterior to its rooms and 
casino floor—preparing to reintroduce itself as Horseshoe 
Las Vegas by the end of 2022.

ME_2022_SS_Casinos TRB.indd   13ME_2022_SS_Casinos TRB.indd   13 5/8/23   12:37 PM5/8/23   12:37 PM

*Half page sponsored content and display
  ad must be horizontal in orientation
†We will select the photos that best suit the layout.

NATIONAL 
INCENTIVE 

Book a Sponsored Content 
contract in any Meetings + 
Events publication(s) and 

receive 50% off all additional 
Sponsored Content insertions 

across all publications.

60% 
of our audience 
has an annual 

budget of 
$125,000+  

for meetings  
they plan

40% 
of our audience  
has an annual  

budget of 
$200,000+  
for meetings  

they plan

DID YOU KNOW?

36  CO M+E » SPRING 2023

S P O N S O R E D  C O N T E N T

Meet in South Walton
800-555-2345 | website.com

Hovid et, sunt abore eatatem sus et vendit aut quid utatusa 
ndipsum aborat rescipis aut imust autatiantia abor sequi 
berovid et la vera si aut alia dolendaeptas alit lia nonseque 

estiaec temolor autatest, quat as apit, omnimposa debis delecti bust-
emp ersperc hiciis qui corum in ped eos re pratqui rerecep edignisqui 
ut doluptiam re que cus reium eos dolorem harum reritatium fugit 
acesed mo enet eos dignis sita volor alictusam faccabor a pa delique 
sedignihilic totatur.

Pori ditati velique is del eariatur? Voloratus a volorro imus nectemo 
dicimil iliquidi ut volorib usdaestias cuptat aut aliqui blanis quam, ut 
reiumqui custius apidisc iisciissin netur aut ut estrupt atquatament 
delitiu mquisci commodit, as sequamentiis sitatur. 

Imilitint idendit modigenis aditecae. Nem expelis cimagnatus 
doluptas eliquib uscimosti as niet quias etur, ut veliquam sum 
cusandelicim que ipsum aspedi doluptatium natinissequi cumquid 
ellorepudae reperch itamet ommoluptatus mo est, con culpa est, 
odiciam faccull oreicipsae et debitatur? Im que re siminia erionec 
eaquam harit, ute exeria culla sinia aditio. Et eos ma dicid etur, explia 
sit officipsus asimpor sitiur? Caborat empore, ut est quae. 
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A  G R E A T E R  G A T H E R I N G
Ideal for meetings of all sizes, this refined yet relaxed destination

offers vibrant cultural opportunities, diverse dining and award-

winning beaches to please all visitors. 

Travel is a breeze whether by car or by plane – South Walton is an easy drive 

from Atlanta, Birmingham or New Orleans, so your guests will spend less 

time traveling and more time enjoying the event. 

It’s also conveniently located between Northwest 

Florida Beaches International Airport (ECP) and 

Destin-Fort Walton Beach, FL Airport (VPS).
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MEETINSOUTHWALTON.COM

WARM RECEPTION
Combining sophisticated amenities with relaxed Southern vibes, South Walton is ideal for gatherings of any size. We’re 

home to more than 150,000 square feet of diverse meeting space, plus a wide range of accommodations from boutique 

hotels to full-scale resorts. Unique beach neighborhoods offer personalized experiences for each group – enjoy abundant 

outdoor activities, award-winning restaurants, a thriving arts scene or simply some down time on the sugar-white sand.

MIRAMAR BEACH  •  SEASCAPE  •  SANDESTIN  •  DUNE ALLEN  •  GULF PLACE  •  SANTA ROSA BEACH  •  BLUE MOUNTAIN BEACH  

GRAYTON BEACH • WATERCOLOR • SEASIDE • SEAGROVE • WATERSOUND • SEACREST • ALYS BEACH • ROSEMARY BEACH • INLET BEACH
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HOW IT WORKS
»  Our editors help you develop a compelling 

headline and story about your business/offering.

» Our website helps brand your article to the style of 
Meetings + Events, ensuring more exposure and making 
your content more appealing to our subscriber base.

»  Your content will be viewed on meetingsmags.com, 
instilling credibility with our thousands of monthly 
visitors each month.

»  Actionable information—you will receive a report 
of how many viewed your content, for how long, 
along with commentary on what the information 
means for your business. 

»  At the end of the article, your company’s information 
will be presented with a call-to-action for the reader 
to learn more about your business and services.

»  Studies show that sponsored content performs 
stronger than traditional digital media.

Call to action with link to  
your business and services

Content will appear on 
national or regional website  

Identify yourself as an industry leader using content similar to our own editorial. We assist 
you in developing an article/story to promote your business as native content that appears 
alongside our editorial features on meetingsmags.com or any of our regional websites. 

MATERIAL REQUIREMENTS 
Copy: Title, author name, 300–400 word  
article, and one-sentence company description (e.g. 
Loews Hotels is a leading provider of flexible meeting 
space in all major markets).

Photos: Multiple photos (800 x 640 pixels). We 
prefer to use more photos if possible. Images are key 
to getting readers to click on the web article.  

Links:  Provide the URL for links.

Company logo: Supply as .JPG, .PNG, .TIF, .PDF or .EPS

Submit materials to: medigital@greenspring.com

Sponsored Content (Online)

55% 
of our audience 
plans meetings 
for 100 or more 

attendees

35%
of our audience 
plans meetings 

for 1,000 or more 
attendees

10%
of our audience 
plans meetings 

for 5,000 or more 
attendees

FAST 
FACTS

STATS
»  Stays live for an entire year

»  Promoted on our national or regional websites

INCLUDES
»  Sponsored content in one, regional enewsletter

»  Sponsored target email to content

»  Added value: Promoted to Facebook  
and followers

COST $2,800
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JANUARY 2024 12/8/23
FEBRUARY 2024 1/12/24
MARCH 2024 2/9/24
APRIL 2024 3/8/24
MAY 2024 4/12/24
JUNE 2024 5/10/24
JULY 2024 6/14/24
AUGUST 2024 7/12/24
SEPTEMBER 2024 8/9/24
OCTOBER 2024 9/13/24
NOVEMBER 2024 10/11/24
DECEMBER 2024 11/8/24

MONTH ADS DUE

SCHEDULE
ONLINE 1ST OF EACH MONTH

FILE REQUIREMENTS
Static .JPG or animated .GIF
RGB color, 72 DPI, maximum file size 50k

LEADERBOARD

RATES & SIZES 
$500 monthly for all ad  
sizes, per regional channel
Leaderboard: 728 x 90 pixels
Mobile leaderboard: 300 x 50 pixels
Tile ad: 300 x 250 pixels
Vertical ad: 300 x 600 pixels
Billboard ad: 970 x 250 pixels
Click-through URL on all ads

TILE AD

VERTICAL  
AD

TO HAVE YOUR RUN-OF-SITE CAMPAIGN DESIGNED
Add $100 to the rate.

SPONSORSHIP OPPORTUNITIES
Contact your associate publisher for details and pricing.

AD SUBMISSION
Email to medigital@greenspring.com

Websites: Rates, Deadlines + Specs

BILLBOARD AD

WEB  
STATISTICS

 (NATIONWIDE)

6,900+
Average monthly users

18,000+
Average monthly  

pageviews

CONTENT
» Breaking news  

and features

» Industry bloggers

» Exclusive additions  
to print-edition  

articles

MEETINGS + EVENTS PROPRIETARY
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SCHEDULE
PUBLISHED MONTHLY
Newsletters are published Thursdays. 

TO HAVE AN ENEWSLETTER AD DESIGNED
Add $100 to the rate  
(no charge for Featured Vendor Listings)

FILE REQUIREMENTS
Static .JPG or animated .GIF. RGB color,  
72 DPI, maximum file size 50k

MATERIALS SUBMISSION
Email to medigital@greenspring.com

LEADERBOARD

SPONSORED CONTENT

FEATURED  
VENDOR LISTING

FEATURED  
VENDOR LISTING

RATES & SIZES 
LEADERBOARD AD

$350 for one time, $600 for two
728 x 90 pixels
Only one available per month

MEDIUM RECTANGLE

$250 for one time, $400 for two
300  x  250 pixels
Only two available per month

FEATURED VENDOR LISTING

$200 for one time, $300 for two
300 x 200 pixels photo, up to 50 words & URL

SPONSORED CONTENT

$600 for one time, $1,000 for two
Give an extra boost to your sponsored content. 
Must have an online sponsored content article 
hosted on our website. 

MEDIUM 
RECTANGLE

MEDIUM 
RECTANGLE

Enewsletters

DISTRIBUTION
NATIONAL: 32,100+
California Meetings + Events: 3,500+
Colorado Meetings + Events: 5,300+
Illinois Meetings + Events: 2,800+
Michigan Meetings + Events: 4,500+
Minnesota Meetings + Events: 3,000+

Northeast Meetings + Events: 6,100+
Northwest Meetings + Events: 2,500+
Southeast Meetings + Events: 14,200+
Southwest Meetings + Events: 5,600+
Texas Meetings + Events: 5,600+

JANUARY 2024 12/8/23
FEBRUARY 2024 1/12/24
MARCH 2024 2/9/24
APRIL 2024 3/8/24
MAY 2024 4/12/24
JUNE 2024 5/10/24
JULY 2024 6/14/24
AUGUST 2024 7/12/24
SEPTEMBER 2024 8/9/24
OCTOBER 2024 9/13/24
NOVEMBER 2024 10/11/24
DECEMBER 2024 11/8/24

MONTH ADS DUE
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HOW IT WORKS
»  Choose the publish date (Tuesday or Wednesday is suggested).

»  You provide html and images OR we design an email for you from 
one of five responsive templates. See associate for template options.

 NOTE: We cannot guarantee results or troubleshoot 
coding issues on client-provided html and images. 

»  We create the email and send you a test to make  
any changes before approving. 

»   Your email is sent to our database of enewsletter subscribers.* 

»  Activity tracking is available upon request for up to  
six months after the email blast is sent.

*  All emails sent through our database are required to have  
Meetings + Events contact information in the footer.

RATES
For emails not included in a sponsorship package, 

the cost for a regional email is $2,195,  

and the cost for a national email is $4,195. 

For an additional fee, we are able to extend the distribution reach 
and create a specific, customized email list for you. Let’s talk 
details about the customers you desire the most. Please see your 
associate publisher for rates.

Targeted Email Marketing Campaign

MATERIALS SUBMISSION
Materials are due two weeks prior to the publish date for email setup and proofing. 
If materials are not submitted on time, we cannot guarantee the publish date and 
may need to reschedule. Send all materials to medigital@greenspring.com.
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DIGITAL EDITION SPONSORSHIP: $1,500
» Includes a dedicated sponsored eblast (including only your  

ad units) to our meeting and event planners, promoting the release 
of the digital edition

» A full page ad opposite the cover of the digital edition

» Share of Voice top & bottom leaderboards and left & right 
skyscraper ads to appear throughout the digital edition

Only ONE available per digital edition!

SHARE OF VOICE DIGITAL EDITION ADS: $750
» Share of Voice top & bottom leaderboards and left & right skyscraper 

ads to appear throughout the digital edition

Up to five clients maximum per digital edition

VIDEO-ENHANCED AD: $300  
» Add video to your ad in the digital edition to make it stand out!

Must be advertising in the print edition to be included

BELLY BAND: $500  

» Make sure every visitor to our digital edition sees YOUR message! 

Must be advertising in the print edition to be included.

Only ONE available per digital edition!

Extend your reach with these interactive marketing 
opportunities found within the digital edition of every 
Meetings + Events publication!

Digital Edition Opportunities
LEADERBOARD

SOAK                  SUN

M E E T I N G S M A G S . C O M  //  S P R I N G  S U M M E R  2 0 2 3

HEY 
BATTER 
BATTER

Take a swing 
at sporty 
facilities

O U R  I N A U G U R A L  I S S U E !

ORLANDO ABOUNDS WITH DISNEY MAGIC 
AND MEMORABLE MEETING SPOTS

up the
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GEOTARGETED PROGRAMMATIC DEVICE ID 
ADDRESS MATCH of our proprietary database of 
subscribers (largest in state/regions we publish). This is 
first-party data—our readers. We have their addresses 
and can serve your display ad on their electronic 
device where they live. Staying front and center to 
this audience is paramount, as out of sight is truly out 
of mind. These are readers actively looking for your 
information to make important buying decisions.

GEOTARGETED PROGRAMMATIC DISPLAY 
LOOK-ALIKE AUDIENCE 
We can take our first-party data (subscriber list) 
to create a look-alike audience through content, 
behavioral, demographic data profiling. This allows us 
to target people who are “clones” to our subscriber 
list, and this enables us to give you total market 
coverage (subscribers/nonsubscribers).

OPTIMIZED GEOTARGETING 
Target users in specific locations such as region, zip 
code, city, county, state, country; market to those in 
your service area.

SITE RETARGETING 
Target users who have already visited your site while 
they are visiting other sites across the web; market to 
those who are familiar with you.

RATES 
PROGRAMMATIC DISPLAY*

Basic Blend includes Content +  
Geotargeting: $7.93 CPM

Competitive Blend adds  
Behavioral + Demographic + Site  
Retargeting: $9.06 CPM

Dominant Blend adds Search  
Retargeting: $11.33 CPM

Native: $15.86 CPM

GEOFENCING*

Device ID Targeting (U.S. Only): $17.00 CPM

Device ID Address Match: $19.26 CPM

Microproximity: $17.00 CPM

Terminology, local preferences, and buying habits vary from city to city. By optimizing 
audiences to local needs and delivering customized creatives for different locations, we can 
deliver improved performance compared to platforms that use prepackaged segments and 
target nationally. We can customize audiences to local needs, provide superior performance 
on high volumes of localized campaigns, and deliver efficiently to drive higher ROI.  
In addition, our completely transparent and highly granular analytics system provides deeper 
insights that enable brands to continually improve and evolve their marketing efforts.

KEYWORD SEARCH & CONTEXTUAL TARGETING 
Target users who search for or read about  
the keywords related to your business;  
market to those who are interested  
in what you have to offer.

CATEGORY CONTEXTUAL TARGETING 
Target users who visit sites that are categor-
ically relevant to the product or service you 
provide; market on sites where your prospects 
are likely to be.

GEOFENCING 
Think “commercial.” Target users who visit 
a particular location (often a business, park, 
stadium, hall, or other nonresidential place); 
market to those who visit your business, 
competitors, or other relevant locations.

ADDRESSABLE GEOFENCING 
Think “residential” or “work.” Target users who 
live or work at a particular address; marketing 
to Meetings + Events subscribers or your client 
database(s) (up to 1,000,000 addresses).

EVENT TARGETING 
Target users who attend a particular event; 
market to attendees of events relevant to your 
business location or offerings.

Programmatic Digital  Solutions

*Three-month minimum term with 40,000 monthly 
minimum impressions required.

MEETINGS + EVENTS
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Programmatic Digital Marketing Packages
GOOD GOOD 

Total Spend:

$3,250
INCLUDES:

Three Months Dominant 
Programmatic Display:

»  272,727 Impressions

»  273 Guaranteed Clicks

BETTER

Total Spend:

$5,850
INCLUDES:

Three Months Dominant 
Programmatic Display:

»  272,727 Impressions

»  273 Guaranteed Clicks

Three Months Device ID:

»  139,037 Impressions

BEST

Total Spend:

$8,250
INCLUDES:

Three Months Dominant 
Programmatic Display:

»  272,727 Impressions

»  273 Guaranteed Clicks

Three Months Device ID:

»  139,037 Impressions

Three Custom  
Email Campaigns

»  38,095 per Distribution

All impressions + clicks guaranteed throughout the campaign. Each campaign comes with 
a web-based dashboard for you to watch your impressions grow in real time.

TARGET  
AUDIENCE

Meetings + Events 
Subscribers &  

Planners
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Video and radio advertising solutions can help brands 
tell a story to the desired target audiences in real time, 
at any time, anywhere in the world.

PRE-ROLL GEOTARGETED PROGRAMMATIC DEVICE ID ADDRESS MATCH  
of our proprietary database of subscribers (largest in state/regions we publish). 
This is first-party data—our readers. We have their addresses and can serve your 
display ad on their electronic device where they live. Staying front and center to 
this audience is paramount, as out of sight is truly out of mind. These are readers 
actively looking for your information to make important buying decisions. 

OVER THE TOP TV (OTT) 
Your commercial can be delivered across all devices, including the biggest 
screen in the household through an Internet-connected device. OTT is the 
combination of Connected TV (CTV) and Full Episode Player (FEP) streaming 
or on-demand inventory. 

PROGRAMMATIC PRE-ROLL 
Run a 15- or 30-second video ad within online video content. Pre-roll video 
increases brand recall and has a positive impact on all devices. This is the most 
scalable way of targeting an exact audience online, levaraging the power of 
display targeting tactics.

YOUTUBE 
Drive excitement with the power of sight, sound, and motion to capture your 
audience’s attention. Only pay for videos that aren’t skipped, meaning you 
reach an engaged and interested audience. YouTube ads leverage the power 
of display targeting tactics but may also be keyword targeted.

STREAMING AUDIO 
Serve audio ads to relevant geographies, time slots, and audiences, or 
target specific genres, playlists, and demographic traits. May also include 
a companion banner ad.

Streaming Video & Radio

RATES 
VIDEO*

Pre-Roll Video, Geotargeting: $19.26 CPM

Pre-Roll Video, Geotargeting + Behavioral: $24.36 CPM

Video Device ID Targeting: $29.46 CPM

YouTube: $0.57 CPV

YouTube Bumper Ad: $22.66 CPM

OTT: $33.99–$39.66 CPM depending on screen size.

Add Behavioral + Demographic targeting to OTT,  
$5.00 Additional CPM

STREAMING AUDIO*

Streaming Audio: $45.32 CPM

*Three-month minimum term required.
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RATES 
SEM*
Paid Search on Google and/or Bing, PPC
*Three-month minimum term with $500 monthly  
minimum ad spend required.

SEO**

$220 monthly
LocalOne includes map optimization on a per location basis

$440 monthly
Local Standard includes map optimization + SEO page audit, schema 
development, GMB website creation (as needed), and SEO backlinks

$660 monthly
Local Pro includes map optimization + Local Standard activities + 
schema implementation, 2 GMB posts per month, up to 10 review 
responses per month, and service/menu buildouts

$1,650 monthly
Organic Standard includes on-site recommendations, content, and 
off-site SEO work. Must have single location brick and mortar, small 
geographic audience, low-competition industries.

$2,585 monthly
Organic Professional includes management resources of detailed 
SEO support on-site and off-site. May be multilocation (<10), 
service area business with midsized geographic market, in midlevel 
competition industries, sites with custom CMS or HTML, and can 
accommodate larger content needs on local level.

$3,410 monthly
Organic Enterprise includes enterprise-level SEO support both 
on-site and off-site. May be e-commerce site, multilocation (10+),  
serving top geographic markets, high-competition/viral industries,  
and can accommodate larger content needs on a regional level.

Organic search is perfect for any business that is looking to compete 
for online visibility in search engine results to drive new website traffic 
and conversions. Organic search results are still the cornerstone of 
maximizing your referral traffic from search engines. Over two-thirds of 
search-related clicks come from Search Engine Optimization (SEO). 

ORGANIC SEO 
Content creation such 
as webpage expansions 
or blogs to improve 
keyword visibility. Helps 
your WEBSITE be found 
on page one of optimized 
keyword searches on 
search engines. We 
optimize KEYWORDS. 

LOCAL SEO 
Helps your LOCATION 
be found on Google 
Maps and mobile 
searches. We optimize 
CATEGORIES on 
Google My Business.

PAID SEARCH (SEM) 
Our team follows all of 
Google’s best practices. 
Our custom approach 
separates our team from 
the rest of the providers 
in the market ensuring 
your solution is custom 
to your needs.

Search Engine Marketing + Optimization

**Six-month minimum term required.
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The Spirit of Minnesota

Cannabis
C U R I O U S

Past & Future Food Favorites
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WWW.TOURCOLORADO.ORG

GROUP ITINERARY

SOUTHERN UTE  
INDIAN TRIBE  

COWBOY CULTURE 

EXPLORE MOUNTAIN VALLEYS AND  
WESTERN DOWNTOWNS

VISIT THE TRIBE’S SKY UTE CASINO 
RESORT AND CULTURAL CENTER

RODEOS, RANCHES AND FORTS

PIKES PEAK COG  
RAILWAY RETURNS
EXPERIENCE THE NEW CARS  
AND VISITOR CENTER 

2023 EDITION

JUNE 23: CELEBRATE SANKTHANSAFTEN

PLUS Mountain common sense rules

Midsummer Traditions
Norway’s national parks  Sons of Norway Annual Report
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2023 EDITION

FOUNDED IN 1967, GREENSPRING MEDIA IS 
THE OLDEST CITY REGIONAL PUBLISHING 
COMPANY IN MINNESOTA. 

Built on the Minnesota Monthly foundation, the company has 
grown exponentially over the past five decades to include 
the award-winning Midwest Home magazine, as well as, 
the nationally and internationally distributed Group Tour 
magazine and Meetings + Events magazines. Greenspring 
Media also produces market-leading events that bring 
national and local clients face-to-face with their customers 
along with a full suite of digital, face-to-face, and custom 
publishing and content marketing products and services.

In 2013, Greenspring Media was purchased by Detroit-based 
Hour Media, the country’s preeminent publisher of city 
regional magazines. Consequently, Greenspring’s quality, 
pricing, and command of customer service is unsurpassed 
with our printing partners, enabling us to stay ultra-
competitive when others in our industry are constantly 
raising rates. We print almost 18 million magazines annually, 
more than 130 titles, and more than 30,000 pages for nine 
distinct business units.

In addition to the hyper-local expertise our business  
partners gain from working with us, Greenspring Media 
is uniquely positioned to offer a vast network of sister 
publications and digital properties also owned by our  
privately held parent company.

LET US GET TO WORK. FOR YOU.

About Greenspring Media

T H E I M P A C T

Summer 2023

AAA.com/LivePlayAAA
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EXPLORE NEWPORT, 
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A World of Eggs:  
Dishes for breakfast  
and beyond
P.  2 0

Protein Possibilities:  
More plants, less meat,  
better budget and health
P.  2 8

Chef Yia Vang:  
A place for everyone  
at the table
P.  5 0

Sweet Sprıng

Heavenly 
homemade cake 
is easier than 
you think

MAKE THIS
Victoria Sponge Cakepage 4

complimentary
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SPEAKEASY VENUES OFFER OFFBEAT 
RETREATS AND STRONG SPIRITS {18}

B E T T E R  S A F E 
Experts talk tips and tools in planning for the worst

C U T T I N G  E D G E
The pros dish on the latest trends in up-and-coming event tech
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TRENDY TABLES
PLACE SETTING DECÓR  

SURE TO INSPIRE

SOCIAL MEDIA TIPS
BUILDING BRAND  

PRESENCE PAYS OFF

GET TO KNOW SANTA FE
RICH CULTURE MEETS 
ENDLESS AMENITIES

Viva
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STATEWIDE
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MOUNTAINSIDE 
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Boulder thrives 
with outdoor fun 
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GOLF GUIDE
World-class golf 
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fingertips

inside!

Take the 
HHIIGGHH  GGRROOUUNNDD

Host your get-together under the sky 
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Luxurious getaways that inspire connections
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MACKINAC ISLAND
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*Editorial content subject to change

California Editorial Calendar
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GOLF GUIDE
World-class golf 
resorts at your 
fingertips

inside!

Take the 
HHIIGGHH  GGRROOUUNNDD

Host your get-together under the sky 

MEALS ON WHEELS
Sweet and savory catering comes to you

THAT GOLDEN THING
We unveil the hottest venues statewide
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Reunite & Reconnect in the Golden State

Mirage in the Desert
GATHER YOUR CREW  
IN PALM SPRINGS

plus!

MOUNTAIN  
MEETINGS

+
 CASINOS &  

GAMING

TAKING ROOT

S P E C I A L  S E C T I O N S :

ISSUE EDITORIAL* SPECIAL ADVERTISING  
SECTION

ADVERTORIAL 
CLOSE

ADVERTORIAL 
DUE AD CLOSE ADS DUE ISSUE MAILS

SPRING/
SUMMER 

2024

» Regional Feature // Unconventional Gathering Spots 
» National Feature // Events and Artificial Intelligence
» Destination // Pasadena
» Venue Report // Meeting History 
» Trend Report // Professional Speakers on Keeping  

Audiences Engaged

» Golf Guide

MAR

14
2024

MAR

14
2024

MAR

21
2024

MAR

26
2024

APR

16
2024

FALL/
WINTER 
2024-25

» Regional Feature // Venues That Wow
» National Feature // Hottest Hacks for Combating  

Skyrocketing Meeting Costs
» Destination // Meet in the Best California Beach Cities
» Meet + Eat // California’s Top Chefs
» Trend Report // The Gamification of Events

» CVB 
Showcase

SEPT

05
2024

SEPT

05
2024

SEPT

12
2024

SEPT

17
2024

OCT

08
2024

NATIONAL 
INCENTIVE 

Book a 4x advertising contract  
in any Meetings + Events 

publication(s) and receive  
60% off the 4x rate on all  

additional insertions across  
all publications.



 REV. 2/24      2024 MEDIA KIT23 // MEETINGSMAGS.COM
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Colorado Editorial Calendar

ISSUE EDITORIAL* SPECIAL ADVERTISING  
SECTION

ADVERTORIAL 
CLOSE

ADVERTORIAL 
DUE AD CLOSE ADS DUE ISSUE MAILS

SPRING 
2024

» Regional Feature // Downtown Denver’s Renaissance 
» National Feature // Events and Artificial Intelligence
» Venue Report // Convention Centers for Today 
» Trend Report // Crafting Sustainable Requests for Proposals (RFPs)

» Golf Guide

JAN

10
2024

JAN

10
2024

JAN

17
2024

JAN

22
2024

FEB

12
2024

SUMMER 
2024

» Regional Feature // Impeccable Colorado 
» National Feature // Hottest Hacks for Combating  

Skyrocketing Meeting Costs
» Event Profile // In-Person Events That Excel 
» Venue Report // Theater Event Spaces in Colorado
» Trend Report // The Gamification of Events

APR

10
2024

APR

10
2024

APR

17
2024

APR

22
2024

MAY

13
2024

FALL 
2024

» Regional Feature // The Movers + Shakers in the Colorado 
Events World

» National Feature // Women in the Events Industry
» Meet + Eat // Colorado’s Top Chefs
» Venue Report // Theater Event Spaces in Colorado

» CVB 
Showcase

JUL

11
2024

JUL

11
2024

JUL

18
2024

JUL

23
2024

AUG

13
2024

WINTER 
2025

» Regional Feature // One-Stop Shops
» National Feature // How to Host an Effective and  

Entertaining Charity Event
» Trend Report // Professional Speakers on Keeping  

Audiences Engaged 
» Destination // Classic Colorado Ski Towns

OCT

10
2024

OCT

10
2024

OCT

17
2024

OCT

22
2024

NOV

12
2024

MOUNTAINSIDE 
MEETINGS
Boulder thrives 
with outdoor fun 
in the Flatirons 

FROLIC IN FOUR SEASONS GATHER YEAR-ROUND IN THE CENTENNIAL STATE

+
M E E T I N G S M A G S . C O M  //  S U M M E R  2 0 2 3

Slow down and make meaningful 

YOUR HorsesHold 
connections at these Colorado ranches 

COMESU23.indb   1COMESU23.indb   1 4/19/23   2:20 PM4/19/23   2:20 PM

The People Pickle 
Ingenious ideas for staffing dilemmas

Food on the Move 
New twists on mobile cuisine

+
M E E T I N G S M A G S . C O M  //  W I N T E R  2 0 2 3

SKI 
TOWN 
DUO

Vail and Beaver Creek  
are distinctly divine  

Special 
Sections

PLUS!

MOUNTAIN  
MEETINGS

+
CASINOS & 

GAMING

H O L I DAY  G E T-T O G E T H E R S
Event goers are back in a ho-ho-ho mood 

I N S P I R E D  C AT E R I N G 
Front Range companies ladle local and fresh menus

+
M E E T I N G S M A G S . C O M  //  F A L L  2 0 2 2

DENVER 
Discover vibrant 

neighborhoods in the 
Mile High City 

Dazzling 

Team First
Scott Gladney 
succeeds by 
empowering 
employees

NATIONAL 
INCENTIVE 

Book a 4x advertising contract  
in any Meetings + Events 

publication(s) and receive  
60% off the 4x rate on all  

additional insertions across  
all publications.
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*Editorial content subject to change

Illinois Editorial Calendar

M E E T I N G S M A G S . C O M  //  S P R I N G  2 0 2 0

SERVICESECRET 
SPEAKEASY VENUES OFFER OFFBEAT 
RETREATS AND STRONG SPIRITS {18}

B E T T E R  S A F E 
Experts talk tips and tools in planning for the worst

C U T T I N G  E D G E
The pros dish on the latest trends in up-and-coming event tech

URBAN OASIS
 Old meets new in the lively river city of St. Charles 

THE TED EFFECT
Professional speakers share the latest trends to keep audiences engaged

M E E T I N G S M A G S . C O M  //  F A L L  2 0 1 9

BANG 
F O R  T H E

BUCK
Three industry experts 
talk spending trends, 
new line items and 
boosting event ROI 

on a budget

Cash Crop
The state’s largest agriculture-

focused events make an 
economic impact

ISSUE EDITORIAL* SPECIAL ADVERTISING  
SECTION

ADVERTORIAL 
CLOSE

ADVERTORIAL 
DUE AD CLOSE ADS DUE ISSUE MAILS

SPRING/
SUMMER 

2024

» Regional Feature // The Elegance of Illinois Venues
» National Feature // Events and Artificial Intelligence
» Meet + Eat // The Latest Trends in Illinois Catering
» Trend Report // Crafting Sustainable Requests  

for Proposals (RFPs)
» Destination // Galena

» Golf Guide

MAY

14
2024

MAY

14
2024

MAY

21
2024

MAY

24
2024

JUNE

17
2024

FALL/
WINTER 
2024-25

» Regional Feature // Get a Deal in the ’Burbs
» National Feature // Hottest Hacks for Combating  

Skyrocketing Meeting Costs
» Meet + Eat // Food Halls + Markets
» Venue Report // Theater Event Spaces in Illinois
» Trend Report // The Gamification of Events

» CVB 
Showcase

OCT

24
2024

OCT

24
2024

OCT

31
2024

NOV

05
2024

NOV

26
2024

NATIONAL 
INCENTIVE 

Book a 4x advertising contract  
in any Meetings + Events 

publication(s) and receive  
60% off the 4x rate on all  

additional insertions across  
all publications.
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*Editorial content subject to change

Michigan Editorial Calendar
ISSUE EDITORIAL*

SPECIAL 
ADVERTISING  

SECTION

ADVERTORIAL 
CLOSE

ADVERTORIAL 
DUE AD CLOSE ADS DUE ISSUE MAILS

SPRING 
2024

» Regional Feature // Rustic Retreats
» National Feature // Events and Artificial Intelligence
» Destination // Detroit 
» Meet + Eat // Foodie Meccas
» CVB Spotlight // Saugatuck

» Golf Guide

JAN

24
2024

JAN

24
2024

JAN

31
2024

FEB

05
2024

FEB

26
2024

SUMMER 
2024

» Regional Feature // Michigan’s Sports Stadiums and Arenas
» National Feature // Hottest Hacks for Combating Skyrocketing Meeting Costs
» Destination // Michigan’s Thumbcoast
» CVB Spotlight // Cadillac
» Trend Report // The Gamification of Events
» Venue Report // Car Museums

APR

25
2024

APR

25
2024

MAY

02
2024

MAY

07
2024

MAY

29
2024

Meet in 
Michigan

The ultimate meeting planner’s guide to getting together in the  
Wolverine State (polybags with Michigan Meetings + Events Fall 2024)

MAY

13
2024

MAY

16
2024

MAY

20
2024

JULY

10
2024

AUG

26
2024

FALL 
2024

» Regional Feature // The Hottest Trends for Meetings That Thrive 
» National Feature // Women in the Events Industry
» Destination // Grand Rapids
» Meet + Eat // Food Halls + Markets
» CVB Spotlight // Mt. Pleasant

» Meet in 
Michigan 

(polybagged)

JUL

24
2024

JUL

24
2024

JUL

31
2024

AUG

05
2024

AUG

26
2024

WINTER 
2025

» Regional Feature // One-Stop Shops
» National Feature // How to Host an Effective and Entertaining Charity Event
» Destination // Kalamazoo
» Meet + Eat // Buffet vs. Sit-Down Meals
» CVB Spotlight // Alpena
» Venue Report // Meeting History 

NOV

12
2024

NOV

12
2024

NOV

19
2024

NOV

22
2024

DEC

17
2024

NATIONAL INCENTIVE 
Book a 4x advertising contract in any Meetings + Events publication(s) and  

receive 60% off the 4x rate on all additional insertions across all publications.
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*Editorial content subject to change

Minnesota Editorial Calendar

ISSUE EDITORIAL* SPECIAL ADVERTISING  
SECTION

ADVERTORIAL 
CLOSE

ADVERTORIAL 
DUE AD CLOSE ADS DUE ISSUE MAILS

SPRING 
2024

» Regional Feature // Venues That Wow
» National Feature // Events and Artificial Intelligence
» Venue Report // Meet in Cultural Sites/Neighborhoods in Twin Cities
» Destination // Mankato
» Meet + Eat // Food Halls + Markets

» Golf Guide

FEB

29
2024

FEB

29
2024

MAR

07
2024

MAR

12
2024

APR

02
2024

SUMMER 
2024

» Regional Feature // Minneapolis Is Back With a Roar
» National Feature // Hottest Hacks for Combating  

Skyrocketing Meeting Costs
» Venue Report // Meet in Nature 
» Meet + Eat // The Latest Trends in Minnesota Catering
» Trend Report // The Gamification of Events

MAY

30
2024

MAY

30
2024

JUNE

06
2024

JUNE

11
2024

JUL

02
2024

FALL 
2024

» Regional Feature // One-Stop Shops
» National Feature // Women in the Events Industry
» Venue Report // Theater Event Spaces in Minnesota
» Destination // Shakopee
» Trend Report // Professional Speakers on Keeping  

Audiences Engaged

» CVB 
Showcase

AUG

27
2024

AUG

27
2024

SEPT

04
2024

SEPT

09
2024

SEPT

30
2024

WINTER 
2025

» Regional Feature // Get a Deal in the ’Burbs
» National Feature // How to Host an Effective and  

Entertaining Charity Event
» Team Building // The Hottest Minnesota Winter Activities for Groups
» Destination // Minneapolis
» Trend Report // Crafting Sustainable Requests for Proposals (RFPs) 

NOV

15
2024

NOV

15
2024

NOV

22
2024

NOV

27
2024

DEC

20
2024

M E E T I N G S M A G S . C O M  //  S P R I N G  2 0 2 3

ROCHESTER
Flock to the scenic community  

with a big heart

GOLF GUIDE
World-class golf 

resorts at your 
fingertips

inside!
REFRESHED  
& FOCUSED
Boost attendees’ 
well-being at 
soothing spas 

Charming

PLUS » Salute to Suds
UNWIND AT BREWERY HANGOUTS

Natural Jewel  HEADWATERS AND HISTORY IN BUCOLIC BEMIDJI

FLOURISH AT FRESH 
DifferentlyT H I N K 

Special 
Section
CASINOS & 
GAMING

M E E T I N G S M A G S . C O M  //  W I N T E R  2 0 2 3

GATHERING SPOTS

Back-to-School Buzz STUNNING EVENT SPACES ON CAMPUS

M E E T I N G S M A G S . C O M  //  F A L L  2 0 2 2

Historic landmarks with old-school ambiance

Vintage 
VENUESParty  

Like It’s 
2022

Gather at 
Prince’s 
Paisley 
Park 

Perfect Ambiance
CHANKASKA CREEK  
RADIATES CHARM

Farm-to-Table
EAT FRESH,  

SEASONAL & LOCAL

Welcoming Change
THE NEW LANDSCAPE  
FOR HYBRID MEETINGS

M E E T I N G S M A G S . C O M  //  S U M M E R  2 0 2 2

The MAGIC  of DULUTH
GATHER ALONG MINNESOTA’S LARGEST LAKE

NATIONAL 
INCENTIVE 

Book a 4x advertising contract  
in any Meetings + Events 

publication(s) and receive  
60% off the 4x rate on all  

additional insertions across  
all publications.
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*Editorial content subject to change

Northeast Editorial Calendar

M E E T I N G S M A G S . C O M  //  F A L L  2 0 2 2  W I N T E R  2 0 2 3

REVITALIZING RESORTS
Luxurious getaways that inspire connections

Special 
Section

CASINOS & 
GAMING

WATERSIDE ADVENTURES 
The vibrant riverfront escape of National Harbor

METROPOLITAN CHARM
New York City is a unique urban destination 

ISSUE EDITORIAL* SPECIAL ADVERTISING  
SECTION

ADVERTORIAL 
CLOSE

ADVERTORIAL 
DUE AD CLOSE ADS DUE ISSUE MAILS

SPRING/
SUMMER 

2024

» Regional Feature // Venues That Wow
» National Feature // Events and Artificial Intelligence
» Destination // Newport, Rhode Island 
» Meet + Eat // Eat Like a Pennsylvanian  
» Trend Report // Professional Speakers on Keeping  

Audiences Engaged

» Golf Guide

APR

04
2024

APR

04
2024

APR

11
2024

APR

16
2024

MAY

07
2024

FALL/
WINTER 
2024-25

» Regional // One-Stop Shops
» National Feature // Hottest Hacks for Combating  

Skyrocketing Meeting Costs
» Destination // Salem, Massachusetts 
» Venue Report // Ski Destinations in the Northeast  
» Trend Report // The Gamification of Events

» CVB 
Showcase

OCT

02
2024

OCT

02
2024

OCT

09
2024

OCT

14
2024

NOV

04
2024

NATIONAL 
INCENTIVE 

Book a 4x advertising contract  
in any Meetings + Events 

publication(s) and receive  
60% off the 4x rate on all  

additional insertions across  
all publications.
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*Editorial content subject to change

Northwest Editorial Calendar
A Bright  Future

A NEW YEAR & FRESH OPTIONS 
IN THE PACIFIC NORTHWEST

Outside-the-Box Catering
GET CREATIVE WITH THESE  
NOTEWORTHY DELICACIES

BOUNDLESS

EXPERIENCE THE GREAT OUTDOORS  
AT MOUNT BACHELOR SKI RESORT

FUN
ALSO INSIDE: MOUNTAIN MEETINGS and CASINOS & GAMING

M E E T I N G S M A G S . C O M  //  W I N T E R  2 0 2 3

ISSUE EDITORIAL* SPECIAL ADVERTISING  
SECTION

ADVERTORIAL 
CLOSE

ADVERTORIAL 
DUE AD CLOSE ADS DUE ISSUE MAILS

SPRING/
SUMMER 

2024

» Regional Feature // Unconventional Gathering Spots 
» National Feature // Events and Artificial Intelligence
» Destination // Coeur d’Alene, Idaho 
» Meet + Eat // Food Halls + Markets
» Trend Report // Professional Speakers on Keeping Audiences 

Engaged

» Golf Guide

MAR

28
2024

MAR

28
2024

APR

04
2024

APR

09
2024

APR

30
2024

FALL/
WINTER 
2024-25

» Regional Feature // Venues That Wow
» National Feature // Hottest Hacks for Combating  

Skyrocketing Meeting Costs
» Destination // Tacoma, Washington
» Venue Report // Winter Getaways
» Trend Report // The Gamification of Events

» CVB 
Showcase

SEPT

26
2024

SEPT

26
2024

OCT

03
2024

OCT

08
2024

OCT

29
2024

NATIONAL 
INCENTIVE 

Book a 4x advertising contract  
in any Meetings + Events 

publication(s) and receive  
60% off the 4x rate on all  

additional insertions across  
all publications.
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Southeast Editorial Calendar

SOAK                  SUN

M E E T I N G S M A G S . C O M  //  S P R I N G  S U M M E R  2 0 2 3

HEY 
BATTER 
BATTER

Take a swing 
at sporty 
facilities

O U R  I N A U G U R A L  I S S U E !

ORLANDO ABOUNDS WITH DISNEY MAGIC 
AND MEMORABLE MEETING SPOTS

up the

Explore 
Charlotte’s 
meetings 
& events 
offerings

M E E T I N G S M A G S . C O M  //  S P R I N G  S U M M E R  2 0 2 3

Jacksonville
Expect the unexpected in Florida’s 

City on the Move

HEAD TO

TRENDY TABLES
PLACE SETTING DECÓR  

SURE TO INSPIRE

SOCIAL MEDIA TIPS
BUILDING BRAND  

PRESENCE PAYS OFF

FINDING SAVANNAH
RICH HISTORY MEETS 
ENDLESS AMENITIES

ISSUE EDITORIAL* SPECIAL ADVERTISING  
SECTION

ADVERTORIAL 
CLOSE

ADVERTORIAL 
DUE AD CLOSE ADS DUE ISSUE MAILS

SPRING/
SUMMER 

2024

» Regional Feature // Venues That Wow
» National Feature // Events and Artificial Intelligence
» Destination // New Orleans, Louisiana
» Meet + Eat // Distilleries Across the South 
» Trend Report // Professional Speakers on Keeping  

Audiences Engaged

MAR

21
2024

MAR

21
2024

MAR

28
2024

APR

02
2024

APR

23
2024

FALL/
WINTER 
2024-25

» Regional Feature // Meet by the Sea 
» National Feature // Hottest Hacks for Combating  

Skyrocketing Meeting Costs
» Destination // Charleston, South Carolina 
» Venue Report // Amusement Parks 
» Trend Report // The Gamification of Events

» CVB 
Showcase

SEPT

19
2024

SEPT

19
2024

SEPT

26
2024

OCT

01
2024

OCT

22
2024

NATIONAL 
INCENTIVE 

Book a 4x advertising contract  
in any Meetings + Events 

publication(s) and receive  
60% off the 4x rate on all  

additional insertions across  
all publications.

*Editorial content subject to change
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*Editorial content subject to change

Southwest Editorial Calendar
CATERING TRIUMPHS

SEE HOW EVENT FOOD 
EXPERTS ARE EVOLVING

WHERE WHEN HOW
ESSENTIAL CHECKLIST  

FROM AN EXPERT

SEDONA MAKES A SPLASH
SIT BACK, RELAX, ADMIRE  

THE SCENERY

Albuquerque
Infuse your meetings with sun and 

fun in New Mexico’s largest city

GETTING QUIRKY IN

M E E T I N G S M A G S . C O M  //  S P R I N G  S U M M E R  2 0 2 3

TRENDY TABLES
PLACE SETTING DECÓR  

SURE TO INSPIRE

SOCIAL MEDIA TIPS
BUILDING BRAND  

PRESENCE PAYS OFF

GET TO KNOW SANTA FE
RICH CULTURE MEETS 
ENDLESS AMENITIES

Viva

FROM THE GRAND TO THE NICHE, SIN CITY’S  
EVENT VENUES HAVE YOU COVERED

LAS VEGAS

ISSUE EDITORIAL* SPECIAL ADVERTISING  
SECTION

ADVERTORIAL 
CLOSE

ADVERTORIAL 
DUE AD CLOSE ADS DUE ISSUE MAILS

SPRING/
SUMMER 

2024

» Regional Feature // Four-Season Playground 
» National Feature // Events and Artificial Intelligence
» Venue Report // Cool Rooftop Spaces 
» Meet + Eat // The Southwest’s Top Chefs
» Trend Report // Professional Speakers on Keeping  

Audiences Engaged

» Golf Guide

MAY

01
2024

MAY

01
2024

MAY

08
2024

MAY

13
2024

JUNE

04
2024

FALL/
WINTER 
2024-25

» Regional Feature // Great Events, Southwest-Style 
» National Feature // Hottest Hacks for Combating  

Skyrocketing Meeting Costs
» Destination // City Buzz to Pure Relaxation 
» Venue Report // Ranch Round-Up 
» Trend Report // The Gamification of Events

» CVB 
Showcase

OCT

30
2024

OCT

30
2024

NOV

06
2024

NOV

11
2024

DEC

04
2024

NATIONAL 
INCENTIVE 

Book a 4x advertising contract  
in any Meetings + Events 

publication(s) and receive  
60% off the 4x rate on all  

additional insertions across  
all publications.
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Texas Editorial Calendar NATIONAL INCENTIVE 
Book a 4x advertising contract in any Meetings + Events publication(s) and  

receive 60% off the 4x rate on all additional insertions across all publications.

*Editorial content subject to change

ISSUE EDITORIAL*
SPECIAL 

ADVERTISING  
SECTION

ADVERTORIAL 
CLOSE

ADVERTORIAL 
DUE AD CLOSE ADS DUE ISSUE MAILS

Meet in 
Texas

The ultimate meeting planner’s guide to getting together in the Lone Star 
State (polybags with Texas Meetings + Events Spring 2024)

FEB

08
2024

FEB

08
2024

FEB

15
2024

FEB

20
2024

MAR

19
2024

SPRING 
2024

» Regional Feature // Venues That Wow
» National Feature // Events and Artificial Intelligence
» Destination // Gulf Coast
» Venue Report // Rustic Retreats 
» Trend Report // Professional Speakers on Keeping Audiences Engaged

» Meet 
in Texas 

(polybagged)

» Golf Guide

» Convention 
Resort & 
Hotels

FEB

15
2024

FEB

15
2024

FEB

22
2024

FEB

27
2024

MAR

19
2024

SUMMER 
2024

» Regional Feature // Spa Venues
» National Feature // Hottest Hacks for Combating Skyrocketing  

Meeting Costs
» Destination // Houston 
» Meet + Eat // Buffet vs. Sit-Down Meals
» Trend Report // The Gamification of Events

» Downtown 
Destinations

MAY

21
2024

MAY

21
2024

MAY

29
2024

JUNE

03
2024

JUNE

24
2024

FALL 
2024

» Regional Feature // Four-Season Playground  
» National Feature // Women in the Events Industry
» Destination // South Texas Plains
» Venue Report // Historic Movie Theaters
» Meet + Eat // Texas Wineries

» CVB 
Showcase

AUG

20
2024

AUG

20
2024

AUG

27
2024

AUG

30
2024

SEPT

23
2024

WINTER 
2025

» Feature // Meet by the Sea
» National Feature // How to Host an Effective and  

Entertaining Charity Event
» Destination // West Texas
» Venue Report // Boutique Hotels
» Venue Report // Ranch Round-Up 

» Attractions 
Showcase

» Conference 
& Convention 

Centers

NOV

19
2024

NOV

19
2024

NOV

26
2024

DEC

03
2024

DEC

26
2024


